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Vision
The Drumheller region is an iconic
Canadian Destination

Mission

To promote Drumheller and region as a A e
year-round destination = . ! s SeShoef:i s
Values
Passion
Authenticity _
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2023 DOMESTIC VISITOR PROFILE Alberta South ‘A(_ Wd

Canada 1+

Domestic Spend Trip Purpose

Based on Tourism Spend

Rest of Canada Other
TOTAL DOMESTIC e e
Leisure or
Business [ Recreatian
TOURSIM SPEND oz 41%
Average spend
per person
(overnight visit)
Alberta Visit Frie?nds
829%, or Relatives
35%
Seasonality Spend by Category Top Domestic Markets
Based on Tourism Spend Based on Tourism Spend
$450M 44% 90% 82%
A dati
$400M ccommodation - 12% 80%
$350M transporation | 7% 7o
$300M 60%
Food and Beverage _ 24%
$250M 23% 20% 50%
$200M Recreation - 7% 40%
s150M - 14% | So
Entertainment . 3%
$100M 20% o
. 0 9%
$50M Clothing I 29/ 10% 6% 39
$M TR _ 0% | — -
penditures . 4% _
Jan - Mar Apr - Jun Jul - Sept Oct - Dec Alberta British Ontario  Rest of Canada

Columbia
Travel Alberta
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« High School - Hospitality/Culinary Focused Work

Experience Program for Local Youth

« Establishing relationships and partnerships with select

nost-secondary institutions offering Tourism &

Hospitality focused education programs

o Agritourism Event and Development Program- in
Kneehill County

S
)




o s,

Wednesday October 23

2 - S5Spm @ Heller Good

Join us for an interactive workshop. E ?.ll o E
|

Together we'll explore the results of ey, [Tr
the Summer Visitor Survey ":F_I"::.' -
and how they can be used 1. Ll ]

in our community. E ., |
[ iy

Registration Required - limited seats!

Travel
=/ Drumheller

Key Insights
for Drumheller
and Region

Tagging social media posts with
@kneehillcounty

All reports/ posters have images
tagged with locations

_00op IN with opportunities such as
M Crews

Have provided $15,000 in funding
to support the long table dinner Iin
September
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« Canada’s Badlands

. https://canadasbadlands.com/

e [tineraries across the badlands
region including Kneehill county

« Advertise events across the
region

« TWO sSub brands- Badlands Live
and Badlands Unearthed

« Third food brand developed in
2025

Find your footing in the Badlands
it vbrant cormmunines and unbar |8 wpariersd of. Winafir yiodi're el ofing dirdim

geinsblo wp HHET
cur et great sdventuse,

CANdDA'S

~ | BaDIANDS



https://canadasbadlands.com/

B Ierlot Ferry Kneeh‘han o

St}rland County 3

Horsethief
Canyon

 The Atlas &
Coal Mine

;| B9 Riverside Park
| Drumheller
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” DEVELOPMENT PLAN

VISION

To be an iconic year-round
destination grounded in community

MISSION

Driving significant economic and
social value for Drumheller

residents, businesses, and visitors
through destination development



30

visitor responses questions participating locations
of respondents were of respondents came
brought here by the for a day trip

Roval Tyrrell Museum

Average spend on a

Day trippers _ >
arrived mornings at Ezdlg:ﬁ?e'n?o?g%; $462

Average varies between $330 to
1oa m a nd Ham $1,043 relative to time spent

s 27 £ % s 2 FEir, BT i

Visit traveldrumheller.com/destination-drumheller for full results




HDESTINATION

"DEVELOPMENT PLAN

UPCOMING

. Enabling Transportation
Opportunities: Feasibility Study,
complemented by a Pilot Shuttle
Bus in Drumheller

“THE FUTURE POTENTIAL FOR TOURISM
IN DRUMHELLER IS ONLY CONSTRAINED
BY PERCEPTIONS OF WHAT TOURISM
CURRENTLY IS & SUPPORTED BY THE

VISION OF WHAT IT CAN BECOME.”
TWENTY 31 MARCH 2023
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destination where people
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to.visit, live, work and play.
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